FOOTY RULES AMERICA

' Austrahan Rules Footb 11
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A blueprint for Lionsgate & American Footy Star / Hometown Blues to dellver the next bllllon
dollar sports industry in the USA via motion picture and television & digital media.




AUSTRALIAN FOOTBALL LEAGUE

#150YearsStrong #History #Future

=iy = i P

Ht Hli"«"l' Augbrglonusn

Manday, Jwly 28, 19532

SR =S e

Il:'.‘lur new cnlur presses capture

Maroons, Magpies thrill in
uctmn-pucked game

o
OWEST SCORING PR EMIERSHIP WINNING GAME

'I'OE

There was no grand final — the premiers bein
madnm-'g z{"rg: only one goal was scored and it sealed the fas e afs

The first VFL premiership was h storic for
decided after a round-robin series. In the dec
Tighting Meibourne ude

LI =
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In 1897 the inaugural season began in Melbourne, Australia.

RESEN One of the oldest, professional football leagues in the world.

FEUTURE Australian Football is poised to proliferate internationally,

with more than 100,000 people in over 80 countries including South Africa, Ireland,

Denmark, Sweden, Japan and China.
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AUSTRALIAN FOOTBALL LEAGUE

|  #Attendance #Worlds4thHighest
Top 10 Leagues in average attendance Wikipedia

League & Sport * Country + Season £ Teams $# Games $ e * Auekage &
attendance attendance
Mational Football League American football 'g United States -2011 32 254 17.124 389 &e7.258
-Eundesliga Association football N Cormany 2012-13 18 306 13.042 263 42 622
Premier League Association football .—|— england / il VVales -ED‘! 2—13 20 | 2360 | 13,382 862 | ©5,931
Australian Football League |Australian rules football S Australia -ED‘:E 16 | 207 | b, 926 380 | oo,461
-I”u'1aj|:.~r League Baseball Baseball B= Linited States [« Canada 2013 30 2. 426 74 026,895 =0.514
La Liga Association football : Spain -ED‘I 1—12 20 | 380 | 11,504 567 | 20,275

Top leagues in recent domestic cilub championship event attendancel

Event ¥ Sport % Country # Competition % Crowd # Year # Venue * City ¥
AFL Grand Final :ﬁ.ustralian rules football .ﬂ Australia .,&.ustralian Football League .1DD.EIEIT 2013 .I"u'1el'“~|:|u|'ne Cricket Ground Melbourne
FA Cup Final .Assnciatinn foothall + England .Ffl. Cup .59.1[]2 :ED“IE Wembley Stadium London
\Copa del Rey Final .ﬁ.ssuciatiun football o Spain Copa del Rey ;BE.EIEID 2013 [Santiago Bernabeu Stadium  Madrid
Mational Rugby League Grand Final .Flugby League ”ﬂ Australia :Hatinnal Rugby League 182,976 .ED“IE ANZ Stadium Sydney
League Cup Final Association football ~4= England League Cup .EE.EEIT 2013 |Wembley Stadium Lnndnﬁ
'Super Bowl ',It‘t.merican football B= United States  |NFL 82,529 2014 ['ﬂetLife.étau:Iium East Rutherford |
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World's 4™ highest attended sporting 8 with 18 professional franchises, it is the highest I

& league, only behind the NFL, the J gttended, and highest rated TV sports league in F
j* German Bundesliga, and the English = Australia.

# Premier League.

AFL Grand Final is the highest attended
championship deciding game in the world of any ,
sport, 100,000+ spectators every year.
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Avg attendance: 33,461 people per
game.
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AUSTRALIAN FOOTBALL LEAGUE

#Media #Spbnsorshlps
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The TV and media rights sold for a record $2.5 billion in 2015 to TV,
“and internet providers the Seven Network, Foxtel and Telstra. This is
the highest rights deal in the world based on per capita for a country

with a population of 24 million.
;

2 Long-term corporate sponsorship partners include: Coca-Cola,
Toyota, Gatorade, Mars, and Gillette.
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FOOTY IN AMERICA.

- -_#Americ'ahGoal #LionégateFooty
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! To harness the production and distribution capabilities
! of Lionsgate, and replicate the mainstream appeal,
E: success, and the template of Footy in Australia, asan ¥
f.' entertaining, and extreme, billion dollar mainstream
sport, and entertainment / content platform in the

United States.
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FOOTY IN AMERICA

#DellveryVehlcles #AmerlcanFootyStar #HometownBIues

An inspirational and heart-filled story
about the first African-American to play
Footy. The first ever motion picture to
feature the sport of Footy...

executing the first international athlete
recruitment, and establishing a talent
pathway from the USA to the Australian
Football League.

51 Utilizing the power of Hollywood, and the global trend-setting influence of the 3-
i*< US media, Footy is packaged to be delivered to mainstream America, and the “
- rest of the world via two inspirational projects, distributed through the i

i

Hollywood film and television pipelines that feed American and global
audiences.
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FOOTY IN AMERICA "

- #AFS #GroundbreakmgTVShow

Network TV Sizzle Reel at:

wwuw.vimeo.com/34948417
Password: footy ,
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ANVERICAN
FOOTY STAR

25 | AMERICAN FOOTY STAR con
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THINK YOU GOT WHAT IT TAKES

TOFLAY N T Nuagh : Season 1 Preview Reel at:
Q‘? '~ m https://www.youtube.com/watch?

RPN, e I ~ u=WDfZGu-n8YU
Ar_nerlcanFootyStar com |
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TO BE THE FIRST AMERICAN IN THE LEAGUE

A live, audience interactive, sports TV show, executing the flrst e
international athlete recruitment and establishing a talent pathway from |
the USA to the Australian Football League for American football and
basketball players that do not make it to the NFL and NBA.
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http://www.vimeo.com/34948417
http://www.vimeo.com/34948417
https://www.youtube.com/watch?v=WDfZGu-n8YU
https://www.youtube.com/watch?v=WDfZGu-n8YU
https://www.youtube.com/watch?v=WDfZGu-n8YU

AMERICAN FOOTY STAR

#TVDeIlver'yVehlcle #Opportumty #VICESports

amencanfootystar com.
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DREAMS OF

FOOTY
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f'* Amerlcan Footy Star is a new international talent pathway from the gridiron
and sporting fields of America, to the world of Footy down under.

_ % First Run 2015: Has been executed and captured in HD as an inspirational
E short documentary broadcast by VICE Sports, which has attracted a quarter !
b of a million views. Link at http://bit.ly/1HLvzXF

Iib* Eight former NCAA football players who never made it to the NFL, and one l
former NFL Superbowl Champion, undertake the challenge to become an |

American Footy Star, and fly to Australia to try out and secure a contract.
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http://bit.ly/1HLvzXF

#FeatureFilmFranchise

FOOTY IN AMERICA
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Hometown Blues will be the first feature film to introduce the sport of §
i*  Australian Rules Football or Footy as it is known to millions fans Down i
24 Under, to the world. The objective is to introduce and own the Industry

of Footy in America through the most powerful and effective delivery

system: Film l
. T B e T - F O oS Y™ U Ve ke


http://www.youtube.com/watch?v=5gTGVy6c2TI
http://www.hometownbluesmovie.com
http://www.hometownbluesmovie.com

FOOTY IN AMERICA FOOTY GAMES

#LlonsgateFootyGameStreammg

Streamlng Live Footy Games

% Australian Football League (AFL):
In delivering American Footy Star and the
sport of Footy to the American mainstream,
Lionsgate and AFS are positioned to acquire
the future US streaming rights to AFL games
in the US, and benefit from creating the
market for Footy and AFL games in America.

¢ Victorian Football (State) League (VFL);

: The secondary Footy leagues of Australia
(minor leagues), can be another source of
valued streaming content. VFL teams who
secure American Footy Star athletes, can be
hugely sought after content with AFS fans
wanting real time, week to week game viewing § "»; Ny I &)
of current American Footy Star athletes,

embedded in local teams. Fans can watch "~ \®
real time week by week progress of AFS stars § N

N
down under. ¥
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FOOTY IN AMERICA LIVE CONTENT

#RealLifeLiveStreaming

Streamlng lee AFS Content

Truman Show / EDtv Type Streaming
The home and Footy ‘work’ environments -
of the winning American Footy Star athletes
living in Australia, can become a hotbed of
content for fans in the US (and globally).
Via a major TV network partner, and digital
media platforms and distributors such as
YouTube and Hulu, AFS fans can log in and
peek in on real time footage of the
American Footy stars in their homes ‘Big
& Brother’ style...

Future ‘American Idol’ type Footy
recruitments held in major cities across the
4 USA, can become another source of content
{ and streaming for AFS fans watching on TV
and smartphones and tablets.




FOOTY IN AMERICA - ANCILLARIES

#Merchandising #VldeoGames
Secondary / Tertlary Opportunltles Ancillaries

Every sports industry and
franchise  worldwide  have
. lucrative merchandising
- industries embedded in their
= operations. In delivering Footy
= to America, Lionsgate stands to
position itself and benefit from
the inevitable demand for AFS
_ clothing, and merchandise from
the millions of AFS fans and ERICAY

FOOTY STAR

viewers.

A world's first AFS branded Footy video game made
for mobiles and tablets worldwide, as well as Xbox,
Wii and Playstation devices, can corner the market
on future Footy video games.
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FOOTY IN AMERICA:
Film With A Pathway to a Broader Opportunity
BUDGET:

#Finance #RevenueStreams

$15 Million

FILM REBATE:

REVENUE STREAMS:

OFFSET BY AUSTRALIAN

)
'y &

* How much is the
Producer Uffset worth”

» 40 per cent of qualifying
Australian production
expenditure (QAPE) incurred in
making a feature film

Theatrical
Revenues

)

Airlines \

/

Home Vide
(DVD)

)

Pay per
View

)

Free TV
(Broadcast)

FURTHER OPPORTUNITIES:

Franchise film potential with multiple sequels in the future.

Merchandising and licensing of Hometown Blues products including, video
games, apparel, and all other Australian Football merchandise brand with
the Hometown Blues brand name.
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FOOTY IN AMERICA

#LionégateFooty
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The Perfect Fit For Footy
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% As the leading independent producer and distributor of television programming,
5 motion pictures, as well as home and family entertainment, video-on-demand and
:

digitally delivered content, Lionsgate is the ideal partner to launch Footy in North
1 America and the rest of the world.

- By utilizing Lionsgate’s market leading distribution capabilities, a successful rollout of
the American Footy Star and Hometown Blues vehicles in the US can be the
foundation and catalyst for creating a worldwide demand and market for Footy.
Packaged as Lionsgate franchises, American Footy Star has the potential to become
a yearly American ldol-for-sports series, franchised internationally, and Hometown
Blues will be developed to be a film franchise spawning a series of 3 films in 5 years.
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FOOTY IN AMERICA

#FootyUSARevenueStree)nis #Merchandlsmg #VldeoGames

ANVERICAN

AFS TV show rights for North America, and globally " *™#
AFS website

Ancillary Footy game video content distribution, on demand
sales etc

AFS apparel merchandising and licensing
AFS & AFL digital media / & on demand video streaming

Box office

DVD, VOD, TV, international sales etc
Apparel and merchandising licensing
HB Footy video game development

Future sequels
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FOOTY IN AMERICA

#AFLPress #AFSPress

us college footballers chase
AFL dream through
American Footy star program AFL LatestNews Fixture Teams TVShows SCNews LiveHQ Ladder Community Supercoach

TIM MICHELL MELBOURMNELEADER MAHRCHIS, 2015 4:30PM

www.foxsports.com.au/afl

swe £ W in S B2 ocomens P srversston DR I NEW FEATURES, MORE CASH FOR PLAYERS
| | @ SUPER AFl N AUSTRALIA'S FAVOURITE FANTASY GAME.

AFL fourth best attended sport in the world
behind NFL, Bundesllga EPL

ﬂj-—-.

Two US college footballers to
join pre-season training at
Port Melbourne

= o FEBRUARY O, 2015 2:57PM
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FOOTY IN AMERICA.

#FobtyI.nTheUSA L#Summary

Objectives

e To establish Lionsgate as the quasi owner
of Footy in North America, and on a
global scale.

e ® To create revenue streams for Lionsgate
based on their ‘ownership’ of international
Footy, which exceed even those of the
Australian Football League collectively.

- o To position Lionsgate as the distribution
outlet for all Footy related products,
content, and ancillaries in North America,
and for that foundation to be the catalyst
for global distribution.
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Executive Adviser: Michael Corrigan

Marasava, LLC
6404 Wilshire Blvd., Suite 1616
Los Angeles, CA 90048

miro@marasava.com



